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11.  How maeny subscribers did you have after one year of operation? Thres years? Five
years? If you have nct besn in operation that long, what are your projections as to the
percentasge of homes passed that will subscribe to your wireiess cable system cne year
after launch, three years after launch and five years after launch? What s the basis for
your astimated subscriber penetration?

Schs | g an b

12. What are the rates you charge your subscribers for your basic tier of service? How many
channels are In your besic packsge? Vhat are the rates that the ceble operator(s) in your
area charge for besic service? How many channels does the cuble operator offer in his
baeic package? How many of those channels comprise lecaily-mandated programming
(bullatin boards, PEG channels, etc)?
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13.

What are the retes you charge your subscribers for your other tiers of service? How many
channels are in your other tiers? What are the rates that the cable operator(s) in your
area charge for their other tiars of service? How many of the channels on non-basic ters
comprise locally-mendated programming (bufletin boards, PEG channels, etc)?

| Yy + (Faste 9{2‘?7/; o
20 77
> Pysh G B9

Page B-§



14.

185,

is any portion of your markst served by another non-cable multichannel video
programming distributors? [f yes, what portion of the market ie served by the cther
distributor?

o7 mayor

How vigarous is the compaetition for programming among muitichanne! video programming
distributors In your market area?
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WIRELESS CABLE QUESTIONNAIRE PART B

OPERATING SYSTEM ISSUES
Name of Wireless Cable Operator: RECSewices, Inc.

Location of Operating System:  Lindsay, OK

1. When did you launch this system? _1989

Had the FCC been responsible for delays in launching this system? If so, please provide
details.

Yes. Slow on issuing our license. We were the only applicant for this area.
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3. How many microwave channels are employed on your system? _10
4. How many microwave channels do you anficipate adding? __ 1°

5. If you utilize VHFUHF antennas at the subscriber's home to deliver local broadcast
signals, how many additional channels are provided to subscribers? 7/

6. Do you anticipate using digitai compression? If so, what factors will dictat.e. when you
install compression technology? Do you anticipate using a hybrid analogldlg!tal system
either as a transitional vehicle or as a final system design? If so, please provide details.

Cost is the main factor to determine what system and when we will use it. We

do want to add channels. Technology will have to produce the same clear picture
that we now get or we will not use any compressions system until it can.
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7. Does your system compete directly with one or more cab!e systemsf? if so, please list the
"~ name of the cable system(s), identify its franchise area, it penetration percentage based
on home passed, and provide its current channel capacity?

No. We can’t compete because of program cost difference. We do serve areas not

served by a cable company. The cable systems in our area are TCl and MultiMedia
with some small local systems in the area.

8. Please identify the percentage of your wireless cable system service area that overlap
with the area served by the cable operator(s) in your area and the number of homes
within the overlap zone?

We try to serve the rural areas not served by cable companies.

9. Inyour apinion, how long will it take for this system to serve as a competitive aitemative
to cable? What is the basis of your projection?

10. How many homes are within the coverage pattern of your system and what percentage
of those homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or foliage without using repeaters?

50,000 homes in the area.

Expect to serve 10%.
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1.

12.
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How many subscribers did you have after one year of operation? Three years? Five
years? If you have not been in ope.raticm thgt long, what are your projections as to the
percentage of homes passed that will subscribe to your wireless cable sy'stem one year
after l[aunch, three years after launch and five years after launch? What is the basis for
your estimated subscriber penetration?

One vyear -
Two years -
Three years
Present

What are the rates you charge your subscribers for your basic tier of service? Hou( many
channeis are in your basic package? What are the rates that the cable operator(s) in your
area charge for basic service? How many channels does the cable operator offer in his
basic package? How many of those channels comprise locally-mandated programming
(bulletin boards, PEG channels, etc)?

We offer nine channels of basic programming for $17.95. This includes one PPV
channel. The average basic rate charged by the cable operators is $11.00 for
15 channels with one bulletin board channel.
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13.

WIRELESS CABLE ASSC INTL ~ FAX NO. 202 452 004)

What are the rates you charge your subscribers for your other tiers of service? How many
channels are in your other tiers? What are the rates that the cable operator(s) in your
area charge for their other tiers of service? How many of the channels on non-basic tiers
comprise locally-mandated programming (bulletin boards, PEG channels, etc)?

We charge $17.95 for basic and an additional $11.00 for the premium channels - a
total of 10 channels.

Page B-5



JUN-UB~44 MUN 14:41] WIKELEDD UHDLL HDDU INIL  rHA Nu. cU¢ 4D¢ uUdl v,

14. Is any portion of your market served by another non-cable multichannet video
programming distributors? [f yes, what portion of the market is served by the other
distributor?

No.

15.  How vigorous is the competition for programming among multichannei video programming
distributors in your market area?

Small.
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WIRELESS CABLE QUESTIONNAIRE PART B
OPERATING SYSTEM ISSUES

Name of Wireless Cable Operato. ~ CherceTV, g8 Microcen

Location of Operating System: For Wayme oy / g<7 Ci“y , ML

1. When did you launch this system? 191939 anol (2 (

2. Had the FCC been responsible for delays in launching this system? If so, please provide

details.
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3. How many microwave channels are employed on your system? A+ A (

2. ‘A—\ bo% M‘A/év%)

o*'\'

4, How many microwave channels do you anticipate adding? ﬂ 3

5. If you utilize VHF/UHF antennas at the subscriber's home to deliver local broadcast
signals, how many additional channels are provided to subscribers?

6. Do you anticipate using digital compression? If so, what factors will dictate when you
instail compression technology? Do you anticipate using a hybrid analog/digital system
either as a transitional vehicle or as a final system design? If so, please provide details.

We a«%-éc:/;..-l-e us}ul coMfresﬁou at sucd
7&.,,.‘@ 7[/[1‘7L bot4 CoOnsSuUMmev— a/emm«o/ and

éf“;f“‘e*f' Ff:ces all o0 “@s +o cL‘Té«:‘—\

~ate o 70 re Farn on 714*’

a rquan«,l’le

}M()Zemen‘/"k?z;ok ﬂ o'(\-} '7LA. 7L@C4AO/C>'7’.
T could see o ’—1)/4,\;0( 57,5#:‘“ éefnj

very bene ﬁfc (nl as a4 Fraasitions /
V@Al.o/e . Ex. C°‘“f"€$$ 6.// LILTFS ea/uc,\_jL:\a.,.‘_

W"“ijﬂ\w\w\:'\s s 1 c,LM-HMa/ or (Y‘évia/e«-
5/66;4/ /e/e/ olﬂ /Ve'h/‘“w‘//?/g/% Servi ee

Page B-2



NIV G VERVE USRI RV My Vil (WY il A PO evs UL (TR SAVT A NSTARV IVL T [ iz @

10.

Does your system compete dir_ectly with one or mare cable systems? If so, please list the
name of the cable system(s), identify its franchise area, it penetration percentage based
on home passed, and provide its current channel capacity?

COMCas'L) Fort wvt—LQ/ New H-o\va" TN ) 4_(/‘»2:..4;\ Ss l'/s'
CHa v @

Coex | Sas'mm) MT,

Bresnan,  Bay Ciby + m:,llw/) mET, so-c¢or

Please identify the percentage of your wireless cable system service area that overlap
with the area served by the cable operator(s) in your area and the number of homes
within the overiap zone?

apprexiante ly GO7 © verlap == 175,000 it

* In your opinion, how long will 1t take for this system to serve as a competitive alternative

to cable? What is the basis of your projection?
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How many homes are within the coverage pattemn of your system and what percentage
of those homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or follage without using repeaters?
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11, How many subscribers did you have after one year of operation? Three years? Five
years? [f you have not been in cperation that long, what are your projections as to the
percentage of homes passed that will subscribe to your wireless cable system one year
after launch, three years after launch and five years after launch? What is the basis for

your gstimated subscriber penetration?
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12.  Wnhat are the rates you charge your subscribers for your basic tier of service? How many
channels are in your basic package? What are the rates that the cabie operator(s) in your
area charge for basic service? How many channels does the cable operator offer in his
basic package? How many of those channels comprise locally-mandated programming

(bulletin boards, PEG channels, etc)?

F’r“' W«.[ne Ggy C_:+Y *
49 el
Rasic #.3-0 oo ‘ £ (1 twelucles
‘“ch"ic’ o‘s“‘y) D“$WQY ) [ 3 C-—L\‘w\-\.([;
|9 channels and y il
o« on o - ’
5 off-alr
cle RBasic _#10,57 $22{7 for
()Or E1% C.I\‘s»\n.eis (/U c,ld‘lﬁﬂ-e‘s

Locally- M‘\ntlw!lco(: =<0
10- 1

Page B-4

Loco.u\’ MQ\Q.JA#CJ - /0 ._.I/



JUN—LUTd4 IR 19V WIRLLLOO UHDLL NOOL 1ML FHA e cug 42¢ UUd. Foidsnd

13.  What are the rates you charge your subscribers for your other tiers of service? How many
channels are in your other tiers? What are the rates that the cable operator(s) in your
area charge for their ather tiers of service? How many of the channels on non-basic tiers
comprise locally-mandated programming (bulletin boards, PEG channels, etc)?
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14.

13.
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Is any portion of your market served by another non-cable multichannel video
programming distributors? If yes, what portion of the market is served by the other
distributor?

No
=

How vigorous is the competition for programming among muitichanne! video programming
distributors in your market area?

A-vev‘h3?
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WIRELESS CABLE QUESTIONNAIRE

PART B
OPERATING SYSTEM ISSUES
Namse of Wireless Cable Operator: Superchannels of Las Vegas, Inc.
Location of Operating System: . Las Vegas, Nevada
1. When did you launch this system? _6/91
2. Had the FCC been responsible for delays in launching this system? If so, please provide

detaiis.

We have waited and continue to wdit for some licenses to be
issued.
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J. How many microwave channels are employed on your systam? __ 23
4, How many mic-owave channels do you anticipate adding? 8
5. If you utilize VHF/UHF antennas at the subscriber's home to deliver Iccal broadcast

signals, how many additional channels are provided to subscribers? __11
6. Do you anticipzate using digital compression? (f so, what factors will dictate when you

install compression technology? Do you anticipate using a hybrid analog/digital system
either as a transitional vehicle or as a final system design? If so, please provide details.

We do plan to launch digital compression as soon as it is
economically feasible. Details have not baen dccided on.
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7. Doss your system compete directly with one or more cable systems? If se, please fist the

name of the cable syctem(s), identify its franchise area, it penetration percent
, 16 ' e b
on home passed, and provide its current channal eapacity? P 3ge based

Prime Cable - Clark County Nevada
Penetration 56%

Channel Capacity 51

8. Please identify the percentage of your wireless cable system service area that overlap
with the area served by the cable oparator(s) in your area and the number of homes
within the overiap zone?

100% overlap 350,000 homes

9. in your opinion. how long will it take for this system to serve as a compatitive alternative
to cable? What is the basis of your projection?

2 years based on reaching: 15% penetration

10. How many homes are within the coverage pattern of your system and whet percentage
of those homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or foliage without using repeaters?

350,000 homes

5 - 8% unable toGexve
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11.

12.

How many subscribers did you have after one year of operation? Three ycars? Five
years? if you have not been in operation that long, what are your projections as to the
percentage of homas passed that will subscribe to your wireless cable system one year
after launch, three years after launch and five years after launch? What is the basis for
your estimated subscriber penstration?

1 year 1~ 2 years
3 years

5 year projection subs based o penetration
after 5 years

What are the rates you charge your subscribers for your begic tier of eervice? How many
channeis are in your basic packag::? What are the rates that the cable operator(s) in your
area charge for basic servicea? How many channels does the cable operator offer in his
bacio packege? How many of those channeis comprise locally-mandated programming
(bulletin boards, PEG channels, etc)? '

Basic $18.95 for 30 channels including off air

Cable Basic $24.02 for 42 channels including 3 locally
mandated channels .
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What are the rates you charge your subscribers for your other tlers of service? How many
channels are in your other tiers? What are the rates that the cable operator(s) in your
area charge for their other tiers of gervice? How many of the channels on non-basle tiers
comprise locally-mandated programming (bulletin boards, PEG channels, etc)?

Premium Basic $29.95 for 33 channels
No other cable tilers
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15.

Is any portion of your market served by another non-¢ ° . .ltichannel video
programming distributors? If yes, what portion of the marke nved by the other
distributor?

Yeg - SMATV serves about 20,000 Apartments

How vigorous is the competition for programming among multichannet video programming
distributors in your market area?

We do not notice much competition
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WIRELESS CABLE QUESTIONNAIRE PART B
OPERATING SYSTEM ISSUES

Name of Wireless Cable Operator: Wireless Broadcasting Systems of Fort Pierce, Inc.
d/b/a Coastal Wireless Cable Television

Location of Operating System: 8423 S US 1, Port St. Lucie, Florida 34952
l. When did you launch this system?  5/15/92
2. Has the FCC been responsible for delays in launching this system? If so, please provide

details.

Yes.

In order to launch our first twenty channels, it took until the day before our projected
launch date to complete the necessary licensing. Additionally, we were delayed by
almost another year to process the paperwork necessary to launch eight more channels.



How many microwave channels are employed on your system? 30
How many microwave channels do you anticipate adding? 31

If you utilize VHF/UHF antennas at the subscriber's home to deliver local
broadcast signals, how many additional channels are provided to subscribers? 0

Do you anticipate using digital compression? If so, what factors will dictate
when you install compression technology? Do you anticipate using a hybrid
analog/digital system either as a transitional vehicle or as a final system design?
If so, please provide details.

We anticipate using a hybrid analog/digital system wherein we provide a low-cost
traditional type package of cable channels delivered via analog and a
supplemental collection of programming and other services via digital.

This approach will continue until digital set-top units are available at greatly
reduced costs.



10.

Does your system compete directly with one or more cable systems? If so, please list the
name of the cable system(s), identify its franchise area, its penetration percentage based
on homes passed, and provide its current channel capacity?

ADELPHIA CABLE

Serving all of Martin County and the City and unincorporated areas of Port St. Lucie in
St. Lucie County.

Estimated penetration is 65 - 70%
Channel capacity is 60

TCI CABLE

Serving the City and unincorporated area of Fort Pierce in St. Lucie County and Vero
Beach in Indian River County.

Estimated penetration is 70 - 75%

Channel capacity is 52

Please identify the percentage of your wireless cable system service area that overlaps
with the area served by the cable operator(s) in your area and the number of homes
within the overlap zone?

99%
150,000 homes

In your opinion, how long will it take for this system to serve as a competitive alternative
to cable? What is the basis of your projection?

It already is. Based on an approximately 10% penetration in the competitive market
area.

How many homes are within the coverage pattern of your system and what percentage of
those homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or foliage without using repeaters?

150,000 homes
10% not able to serve.



11.  How many subscribers did you have after one year of operation? Three years? Five
years? If you have not been in operation that long, what are your projections as to the
percentage of homes passed that will subscribe to your wireless cable system one year after
launch, three years after launch and five years after launch? What is the basis for your estimated

subscriber penetration?

1st year

2nd year
3rd year 1
Sth year (

N actual
projected as of May 1995
projected as of May 1997

Projections based on business plan. Penetration of approximately 15%

12. What are the rates you charge your subscribers for your basic tier of service? How many
channels are in your basic package? What are the rates that the cable operator(s) in your area
charge for basic service? How many channels does the cable operator offer in his basic
package? How many of those channels comprise locally-mandated programming (bulletin

boards, PEG channels, etc)?

COASTAL $16.95
ADELPHIA $23.45
TCI $21.40

COASTAL "Broadcast Basic"
ADELPHIA "Broadcast Basic"
TCI " Broadcast Basic"

26 Channels

42 Channels (Franchise requires a local
government channel that they have
yet to launch)

43 Channels ( 1 local government, 1 local
announcements)

- 15 Channels - $ 5.95
- 12 Channels - $10.00
- 19 Channels - $ 9.98



